
Move From Transactional to Relational Buyers
So You Can Charge a Premium 
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Score Yourself:
Penguin or Unicorn

Questions:
• What makes you unique?
• How many people are making the same claim?
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Solves problems I have…

…for people like me.
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Can I trust you?
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Score Again:
Penguin or Unicorn
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Curt & Zach
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Irresistible 
Aura
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Irresistible 
Aura
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Immigrant with 
Medical Degree

Software 
Entrepreneur 

Refuses to do 
meaningless work

Out of place and 
learning to adapt.
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Not an American Genius
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THE OBVIOUS TENSION
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Immigrant with 
Medical Degree

Software 
Entrepreneur 
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Buffett-level
Investor

Computer 
Science Geek



THE NON-NEGOTIABLE
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Refuses to do 
meaningless work
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Always buy at a 
bargain



THE WEAKNESS VULNERABILITY OF FLAW
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Out of place and 
learning to adapt.



3/6/2025 © 2012-2021, allies4me, All rights reserved 58

Reformed gambler
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3X
In 18 

months
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Unicorn 
WORKSHOP:

Questions:
• What is immediately obvious about you?
• What is also immediately obvious that 

contradicts? 
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Unicorn 
WORKSHOP:

Questions:
• What is your non-negotiable?
• What is an obvious weakness, vulnerability or 

flaw?



Free Stuff!
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•The GPT to write an Irresistible Story
•Examples of Irresistible Stories
•Access to a special strategy call meeting link

https://allies4me.com/AID-2025



ALLIES4ME INBOUND MARKETING
Craig Andrews, Principal Ally

allies4me

Craig.Andrews@allies4me.com

+1.512.333.1533
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