DEFINITION: Al Marketing Employee

HitHt
SHORT DEFINITION

The Al Marketing Employees in the Al Marketing Department are derived from the Style Guides
defined by the Al-Branding Framework.

HiH
LONG DEFINITION

The Al Marketing Employees in the Al Marketing Department are derived from the Style Guides
defined by the Al-Branding Framework. These style guides form the foundation for the roles,
responsibilities, and interactions of Al employees, aligning their actions with the brand's identity
and ensuring consistent application across various marketing functions. Here's how each style
guide contributes to the Al Marketing Employees:

Visual Styling (Creative Director)

Written/Verbal Styling (Content Marketing & Copywriting Manager)
Interactive Styling (Digital Marketing & Performance Manager)
Experiential Styling (PR & Event Marketing Manager)

Community Styling (Brand & Community Engagement Manager)
All Styling (Marketing Manager)

Visual Styling (Creative Director)

The Creative Director role, described as an Al-human hybrid, directly ties into the Visual Styling

guide by overseeing all aspects of visual branding. This role leverages Al to generate on-brand

visuals, maintain brand consistency, and predict design trends, ensuring the aesthetic appeal of
the brand is reflected across platforms. The Al-driven capabilities ensure adherence to the color
palettes, logos, and imagery that make up the visual identity of the brand.

Written/Verbal Styling (Content Marketing & Copywriting Manager)

The Content Marketing & Copywriting Manager role is guided by Written/Verbal Styling, using Al
to ensure language, tone, and messaging remain consistent throughout all brand
communications. Al tools help generate content that aligns with the brand’s messaging and
tone, from social media posts to in-depth whitepapers, while the human component adds
strategic oversight, emotional resonance, and storytelling, reflecting the brand's verbal identity.

Interactive Styling (Digital Marketing & Performance Manager)

Interactive Styling informs the role of the Digital Marketing & Performance Manager. This
department focuses on optimizing user interactions with the brand, such as digital interfaces,



personalized user journeys, and dynamic advertising strategies. Al helps predict user behavior,
adapt experiences in real-time, and ensure engagement features are effective and consistent,
making brand interaction seamless and aligned with user-focused standards.

Experiential Styling (PR & Event Marketing Manager)

The PR & Event Marketing Manager role draws from Experiential Styling, leveraging Al to create
sensory-rich, immersive experiences in events and public relations. Al tools help simulate
events, predict trends, and enhance audience engagement, while the human-led component
ensures these brand experiences evoke the intended emotions and leave a memorable
impression, thus contributing to immersive brand interactions.

Community Styling (Brand & Community Engagement Manager)

The Brand & Community Engagement Manager is derived from the principles of Community
Styling. This role utilizes Al to analyze community behavior, predict trends, and foster
engagement in both online and offline communities. Al ensures that communications are
personalized and interactions are on-brand, while the human manager weaves the data-driven
insights into strategies that strengthen the brand ethos and create an authentic community
culture, fostering brand loyalty and advocacy.

In essence, the Al Marketing Employees are built upon the foundation of the Style Guides,
which provide clear parameters for maintaining brand consistency, identity, and emotional
resonance across visual, written, interactive, experiential, and community aspects. This ensures
that Al-driven activities and human oversight align with the brand’s overall strategy, creating a
cohesive and impactful marketing approach.

All Styling (Marketing Manager)

The Marketing Manager role serves as the central figure in aligning all style guides to ensure a
cohesive brand strategy. Acting as both a strategist and coordinator, the Marketing Manager
integrates Al-driven insights with human oversight to unify all aspects of the brand, from visual
to community engagement. Al tools assist in compiling data, automating marketing processes,
and maintaining brand consistency across channels, while the Marketing Manager ensures that
all Al Marketing Employees operate in alignment with the overarching brand vision.

e Strategic Coordination: By overseeing each Al Marketing Employee, the Marketing
Manager ensures that all components—visual, written, interactive, experiential, and
community-driven—work in concert. Al aids in identifying gaps, predicting market trends,
and adjusting strategies dynamically.

e Brand Integrity: The Marketing Manager utilizes Al to monitor brand performance across
all touchpoints, ensuring adherence to the Style Guides and brand pillars. Through
Al-powered reporting tools, the Marketing Manager analyzes the effectiveness of
campaigns and makes real-time adjustments to optimize performance.

e Optimization & Execution: The Marketing Manager leverages Al technologies to execute
complex, multi-channel marketing campaigns seamlessly. This includes managing



timelines, budget allocation, and performance tracking, all while ensuring that the
marketing strategy remains aligned with the brand's core values.

Human-Al Balance: While Al helps automate tasks such as data analysis, content
creation, and customer interactions, the Marketing Manager retains the ability to inject
creativity, empathy, and strategic direction into the marketing process. This balance
ensures that marketing efforts are not only efficient but also deeply resonant with the
brand’s target audience.



