


AI-BRANDING BOOTCAMP SESSION #2 

LOGO DESIGN & 
BRAND ESSENTIALS



Next Big Piece: 
 Brand Essentials



Brand Essentials refer to the 
fundamental elements and core 
attributes that define and 
distinguish a brand in the 
marketplace. These essentials are 
crucial for building a strong brand 
identity, maintaining consistency 
across all platforms, and 
communicating the brand's 
message effectively to its target 
audience.



Further, Brand Essentials provide a 
more technical list of brand traits 
that will be used to create more 
accurate Style Guides. They can 
also be used independently of the 
Style Guides, but more decision 
making will be necessary to use 
them for individual projects.



Brand 
Essentials

• Brand Personality & Identity 

• Typography & Font Styling 

• Design Style & Aesthetics 

• Tone & Messaging 

• Scalability & Versatility 

• Consistency & Alignment 

• Mood & Emotional Resonance



Why Logos 
 MATTER.



Why Logos 
Matter

First Impression: They often create the first impression 
of a brand. A well-designed logo can convey the essential 
message of the brand and its values at a glance, which is 
vital in capturing consumer attention quickly. 

Consistency Across Platforms: Logos are used across 
various platforms, from digital media to physical 
products, ensuring consistency. This repeated visibility 
helps in strengthening brand recognition and recall. 

Anchor for Visual Identity: Logos serve as the central, 
anchoring element in a brand's visual identity, ensuring 
that all other visual components align with the brand's 
core aesthetics and values outlined in the AI-Branding 
framework. 

Guiding Aesthetic Choices: As part of the Visual Styling 
guide in AI-Branding, the logo influences decisions 
related to color palettes, typography, and overall design 
style, ensuring that all visual elements are harmonious 
and reflect the brand’s personality.



Symbolic Representation: Logos function as a symbolic 
representation of the brand's identity, encapsulating and 
communicating the brand's essence visually. This 
symbolism helps in forging a deeper emotional 
connection with the target audience. 

Foundation for Brand Extensions: In AI-Branding, logos 
provide a foundation for extending the brand into new 
areas like product development, app creation, and event 
organization, maintaining a coherent brand image across 
diverse operations. 

Enhancing Brand Equity: A distinctive and memorable 
logo can significantly enhance brand equity. It not only 
aids in recognition but also adds value to the brand 
through its aesthetic appeal and symbolic significance. 

Adaptability and Scalability: Within AI-Branding, the 
adaptability and scalability of a logo are essential. The 
logo must be versatile enough to work across various 
media and scalable to fit different sizes and contexts 
without losing impact.

Why Logos 
Matter



Which of those reasons 
should be the MOST 
IMPORTANT to you?



Anchor for  
Visual Identity



Logo  
Categories

Brand Logo: A Brand Logo is a graphical emblem, symbol, or 
stylized name used to identify a company, organization, product, or 
brand. It acts as the most immediate manifestation of the brand's 
visual identity in the marketplace. 

Sub-Brand Logo: A Sub-Brand Logo is a graphical emblem or 
stylized name used to identify a subdivision or subsidiary of a larger 
brand. It maintains a visual connection to the parent brand while 
having distinct elements that cater to a specific audience or market 
segment. 

Product/Service Logo: A Product/Service Logo is a visual emblem 
or stylized name representing a specific product or service within a 
brand. Aligned with the broader brand identity, this logo 
communicates the product or service’s value proposition in a 
recognizable and memorable way. 

Event Logo: An Event Logo is a distinctive visual mark or emblem 
created to represent a specific event. It encapsulates the theme, 
purpose, and essence of the event, helping to promote it and create 
a lasting impression among attendees and stakeholders. 

Campaign Logo: A Campaign Logo is a temporary graphical emblem 
created to represent a specific marketing campaign or promotional 
effort. It visually encapsulates the campaign’s theme, message, and 
objectives, helping to unify all related marketing materials and 
communications.



Logo  
Formats

Primary Logo (Horizontal): The Primary Logo 
format, also referred to as your “horizontal” logo, is 
seen the most often, usually used in website 
headers, banners, and other high-profile media 
where you want the entirety (icon, brand name, and 
brand slogan) of your brand communicated in a 
single go. 
Secondary Logo (Stacked): The Secondary Logo 
format, also called the “stacked” logo, is very useful 
in any media that features a more vertical or 
portrait layout. It still includes the brand name and 
primary icon, but can be better fit into narrow 
spaces. 
Badge Logo (Icon): The Badge Logo, also called the 
logo “icon,” combines all elements of the logo in a 
square (or round) format that is extremely useful for 
online profiles or references to the brand.



PRIMARY LOGO 
(Horizontal)

SECONDARY LOGO 
(Stacked)

BADGE LOGO 
(Icon)



PRIMARY LOGO 
(Horizontal)

1. Website Headers 
2.Email Signatures 
3. Digital Banners 
4.Social Media Cover Photos 
5. Printed Brochures 
6. Presentation Slides 
7. Advertisements 
8.Business Cards 
9.Store Signage 
10.Event Banners

10 Uses of Primary Logos



1. Apparel 
2.Packaging Labels 
3. Posters/Flyers 
4.Mobile App Splash Screens 
5. Product Tags 
6. Business Cards 
7. Social Media Posts 
8.Print Advertisements 
9.Stickers 
10.Letterhead

10 Uses of Secondary Logos

SECONDARY LOGO 
(Stacked)



1. Social Media Profile Pics 
2.App Icons 
3. Favicon 
4.Watermarks 
5. Business Cards (Small) 
6. Brand Collateral 
7. Website Footers 
8.Stamps or Seals 
9.Online Platforms 
10.Profile Badges

10 Uses of Badge Logos

BADGE LOGO 
(Icon)



Symbology Primary Font

Font Weight  
& Style

Letter Spacing  
(Tracking)

Geometry

Framing
Illustration 

Style

Line  
Spacing  

(Leading)

Word Spacing 
 (Kerning)



Step 1: Define Your Brand 
Before you do anything, you need to define your Brand Pillars. Brand Pillars include your Brand Name, 
Brand Slogan, Core Brand Values, Core Brand Offer, Customer Avatar, Brand Voice, Brand Avatar, and 
Brand Summary. 

Step 2: Collect Logo Ideas & Inspiration 
Create a Pinterest board of all of the potential logo concepts that might be interesting. Include both 
isolated logos (logos with a flat background) and in-use logos (logos applied to ads, documents, etc.). 
Screenshot any/all logo inspiration that’s not on Pinterest. 

Step 3: Use Brand Logo Designer GPT 
Use the AI-Branding: Brand Logo Designer GPT to create ideas and draft logos. The GPT requires 
your Brand Pillars. 

Step 4: Create 5-10 Logo Drafts 
Either use the logos created by the GPT, or use the concepts to create drafts using Canva. Use 
Midjourney, Dalle, or Stock Photo Websites (like DepositPhotos.com) to create the icons for the logos 
if necessary. Create 5-10 wildly different logos. 

Step 5: Build Your Logo Draft Sheet 
Use the Logo Draft Sheet Template to compile all of your logos into an easy-to-review sheet. If you’re 
presenting this to someone, don’t forget to tell them that they can mix-and-match logos if necessary. 

Step 6: Mix, Match, & Finalize 
After you have your logo drafts complete, it’s time to apply them to some marketing assets and see if 
they work! Use the graphic templates to apply the logos you like, then refine where necessary. This 
process involves creating your color scheme as well. 

Step 7: Analyze & Create Logo Variations 
Now that you have a final logo draft, let’s see what AI thinks of it! Use the Logo-CRAFT GPT to analyze 
your new logo, ensure that it fits your brand vision, then create the other logo variations you need.

Logo 
Creation 

Steps



Brand 
Essentials

Option 1: Generate Brand Essentials from an 
Existing Logo 
Use Logo-CRAFT to analyze your logo and generate your 
basic Brand Essentials. 

Option 2: Generate a New Logo using the 
Brand Logo Designer, Then Create Brand 
Essentials 
Use the Brand Logo Designer to create a new logo, then 
reverse engineer it to create your Brand Essentials. 

Option 3: Generate Brand Essentials, Then 
Create Logo Using the Information 
Use the Brand Essentials Creator GPT to create your 
Brand Essentials.

(Big Decision)



Actionable 
Insights

•Basing your brand’s visual identity off of 
the logo is the most efficient way to 
maintain consistency in all marketing 
materials. 

•Your logo contains a lot of the visual 
specifications that can be used 
everywhere. 

•Your logo needs several variations to 
accommodate different applications. 

•Your Brand Essentials are the visual 
identity of your brand. 

•Brand Pillars + Brand Essentials + Logo = 
Everything Your Need for Style Guide 
Creation



Implement 
Now

• Design a Logo. 
• Create Your Brand Essentials


